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	Title: Green Product

	Bridge-in: 

	I will use a startling statement of some unusual facts to gain learners’ attention and build their motivation

	Learning Outcome: 

	By the end of this lesson students will be able to: Explain key features of green products and identify companies that do not have green products but are “green washing”

	Pre-Assessment: 

	I will use the value line strategy to access
what learners have already known

	Participatory Learning:

	Time
	Instructor Activities
	Learner Activities
	Resources


	2 minutes
	Explain key features of green products
	Learners watch and listen
	

	2 minutes
	Explain key differences between green & green washing
	Ask learners to distinguish real green products and greenwashing
	

	3 minutes
	introduce a typical example of green product   
	Learners watch and listen
	

	Post-Assessment: 

	Based on what we have discussed, what do you think will be the key reason firms investing in green products?

	Summary/Closure: 
	I will use the 3-2-1 strategy for summary/closure. I will ask learners to list 3 important points from today’s lesson, 2 things that were unclear or confusing, and 1 thing you will follow up on from the lesson.



